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Executive Summary

Our client is Scott Farrand and our campaign is for the Germany
Multimedia Maymester program through the University of South Carolina,
College of Information and Communications. Our team was tasked with
creating a campaign with the idea of raising attendance for the program in
mind.

To conduct our research, we created two surveys, one for students who
have been on the Germany Maymester Trip and the other for all CIC
students to gauge their level of interest and prior knowledge in the CIC
study away programs. One of the top findings of our research confirmed to
us that students are interested in participating in the program but the
advertising, specifically the program’s social media, is undervalued. When
we asked students how they heard about the trip, only 9.09 % responded
that they heard about it through social media. In addition, 54.55% of our
respondents answered “no” when asked if they followed @uofsc_cic on
Instagram. A second major finding in our research that coincides with the
first is that more than half of our respondents stated they have an interest
in studying abroad in the future. These findings were helpful in developing
our campaign because our tactics primarily involve social media posts on
Instagram and Facebook in order to get information about the programs
out there.

Our campaign seeks to accomplish the goal of ensuring students have
the opportunity to grow personally, socially, and professionally through the
Germany Multimedia Maymester. We have chosen two target audiences,
students and parents of students enrolled in the USC CIC. We believe
these are the most important audiences because we want students to
want to attend the Germany Maymester and parents to want their children
to attend. Our main strategies are to educate students and parents on the
opportunity at hand as well as to educate them on the scholarship
opportunities available. We want to thank you so much for working with us
throughout this semester. We believe we have created a campaign that
can benefit your program, and we are so excited to be a part of it.



Research

The multimedia Maymester in Munich and Berlin, facilitated by the
School of Journalism and Mass Communications and led by Professor
Scott Farrand, has been operating for 15 years, showcasing its
effectiveness and popularity among students at the University of South
Carolina. This trip stands out due to its unique and immersive design,
aimed at fostering creativity and cultural exploration, making it one of the
longest and most successful study abroad programs at the university. For
this campaign, we have been tasked to help increase participation.

Regardless of their major or prior experience, all students are welcome
to participate. During this two-week Maymester, students work in groups
to undertake multimedia production projects, which include storytelling,
videography, photography, design, data visualization, and more. Unlike
traditional classroom courses, this trip is hands-on, encouraging active
engagement in the learning process. Conducting classes on the streets
provides a perspective few tourists ever experience. By exposing
students to international environments, they return home not only with
captivating stories but also with life-changing experiences.

The program's cost of $4,035 covers airfare, accommodations, daily
breakfast, and some ground transportation during the two-week stay in
Germany. Additionally, students must pay USC tuition for the 3-credit
course, estimated at $1,550 (in-state tuition). Other expenses include a
$180 USC study abroad application fee, and an additional $180 for in-
country travel and cultural excursions. Students are also advised to
budget $30 per day. Financial support is available through various
scholarships, including CIC scholarships ranging from $1,000 to $1,500,
as well as study away scholarships specific to this course. To attend,
students must fill out an application and submit a fully refundable $500
deposit, which remains refundable until February 1, 2024.

https://sc.edu/study/colleges _schools/cic/internal/undergraduate_stude
nt_services/study away/international/germany/index.php



https://sc.edu/study/colleges_schools/cic/internal/undergraduate_student_services/study_away/international/germany/index.php
https://sc.edu/study/colleges_schools/cic/internal/undergraduate_student_services/study_away/international/germany/index.php

Strengths

The multimedia Maymester in Munich and Berlin has been a great
opportunity for students to expand their knowledge and interact with
different cultures around the world. The program has been gaining extreme
traction over the past couple of years and has been making huge impacts on
students’ lives here at USC. The program has been around for 15 years now
and has allowed students to travel the world and make memories and
relationships that will last forever. The main missions for students on this
Maymester trip are to truly experience foreign culture while having fun,
obtaining knowledge, and interacting with foreign students and citizens.

Some strengths that this Maymester program has over full semester
abroad programs are that it is much easier on the student financially, as well
as lighter travel and a smaller, more compact group of students causing more
interactions between the students and professors. Compared to full
semester abroad programs, students will be saving tons of money on this
specific Maymester. The students are tasked with different responsibilities
throughout the trip but are not overloaded because the overall mission of the
trip is for the students to experience things for the first time and get a cultural
grasp of life and responsibilities in different cultures and countries. Students
are also exposed to ample amounts of business opportunities and
connections internationally while they travel.

Past students in the program have given outstanding reviews of the
overall trips and interactions they were able to experience. Former student
Amelia Schroeder discussed her experience on USC’s study abroad page and
expressed how the European lifestyle and culture were a shock to her at first
but she was able to grow and expand her knowledge to further understand
their lifestyles of shopping, public transportation, and language. She
describes the experience as life-changing and was so glad that she was able
to make the leap of faith and participate in the program.

On USC’s education abroad page, you can find information about the
specific Maymester in Berlin and Munich along with a blog from a student
who went on the trip and what they experienced while on the trip. Scholarship
money is offered on the trip as well to further sway students to apply for the
program. As a way to complete a three-credit course, the trip offers priceless
knowledge and experience that no ordinary classroom has to offer.



Weaknesses

Internally, the program is weak in its advertising. Besides the page on the
USC study abroad site, there is very little exposure after that. This program
specifically does not have an Instagram, TikTok, or YouTube channel to
highlight some of their key moments and adventures on the trip. Another
weakness that the program faces is the fact that some students just do not
want to study in Munich or Berlin compared to other countries such as Spain,
Italy, and France.

Financially, the trip may also steer students away. Although the Maymester
program is the shortest in length and probably most affordable for the
students, it is still a very large financial commitment that young students will
have to make.

Opportunities

The opportunities that the program offers are countless. Students being
able to expand their knowledge while experiencing a different culture of
learning makes for tons of new relationships, business opportunities, as well as
cultural benefits and understandings. Students being able to connect with
foreign students and citizens allows them to make remarkable improvements
to their character as well as their overall benefit of being a student.

Scholarship opportunities are also offered for the program, a great way to
make it easier on students financially while also being able to complete a
three-credit course. Students enrolled in study abroad programs supported by
the College of Information and Communications are eligible for scholarships
from the School of Journalism and Mass Communications. This year, they
expect to give between 12 and 15 students who are going to either the
Munich/Berlin Maymester or Barcelona program $1,000 to $1,500 in
scholarships.

Offered through CIC, the trip is also showcased on their media channels
across campus and online. This is a great way to advertise your personal
experiences on the trip as well as meet new people and build new professional
relationships with students and professors seeing the work you have
completed on the trip.



Threats

The threats imposed on this program mainly consist of safety concerns for
students and parents, along with competitors from other Maymesters and
semester-long study abroad programs. Parents of USC students may not feel
comfortable sending their child to this program in a foreign country compared
to taking a class over the summer and saving money. Also, students who are
looking for this type of experience might consider semester-long abroad
opportunities to further extend their overall experience from just three weeks
to three months. This program is also not as strong as other programs in
advertising and exposure due to its lack of social media. The possible threats
to the program coexist with the current weaknesses expressed previously.

Campaign Analysis

The Munich/Berlin Maymester has many great opportunities for students to
change lives and experience something very few people are able to. However,
there are many weaknesses to the overall program in their lack of advertising
on social media and how they match up against other study abroad programs
which can limit the number of students who would want to participate. The
goals and challenges of the campaign are to expand their advertising and
social media presence further as well as advertise the strengths and
opportunities of the program that make them superior to their competitors.
There is also an opportunity to advertise students' personal experiences and
memories that they have made on the trip to further gain awareness for the
overall fun and opportunity the program has to offer. Overall we look to find
ways that we can increase the amount of students to go on this trip and
express the realities it has to offer.



Research Goals

Our research served to help us understand how students heard about the
program and what drew them to it. We wanted to determine the social media
platforms our target audience uses to expand the branding and advertising of
the program. We aimed to understand why Munich and Berlin are popular
destinations as opposed to other European countries offered in other
programs. We wanted to find out how to make students more aware of the
Munich and Berlin program and find a way to increase the number of
participants.

Methodology

We executed an online survey that was made up of multiple-choice, close-
ended questions, and then some open-ended questions as well. Since
students are our target demographic and this study method makes it the
simplest to reach them, we chose to use it. When responses are provided,
students are likely to respond to every question and give us the best data.

Sample

For our surveys, we sent them out to students who are potentially
interested in study abroad opportunities, as well as students who have already
studied abroad. The survey link was texted out via messages and GroupMe.
The Germany survey garnered 27 responses, while the shared survey with
Team Barcelona received 18 responses.



Research

Questionnaire for students that attended the Germany Multimedia
Maymester

Introduction:
Dear Students and Alumni,
We are a group of Public Relations students at the University of South
Carolina. You are receiving this survey because you have participated in
the Germany Maymester. By completing this survey, you will help us gain
insight into student experience with the Multimedia Maymester in
Germany. Our main goal is to gather information that reflects the success
and impact of this program in order to promote it to future students. Your
responses will remain anonymous and confidential. If you have questions
or concerns please email Isabelle at snellini@email.sc.edu. The survey will
take approximately 5-10 minutes. Thank you for your participation. We
truly appreciate your efforts and involvement in providing insights into the
Multimedia Maymester in Germany.

Sincerely,
Public Relations Students

*If a question does not apply to you, please skip it and continue moving
through the survey

Q1. Are you an SJMC student attending the University of South Carolina?
Yes
No

Q2. If you are not a current student, what year did you graduate?
Open-ended

Q3. How likely are you to recommend the Multimedia Maymester in
Germany to other students?

Very likely

Likely

Neutral

Unlikely

Highly unlikely



Research

Q4. If you answered “A” or “B”, why would you recommend this trip?
open-ended

Q5. If you answered “D” or “E”, why wouldn’t you recommend this trip?
open-ended

Q6. Do you believe you grew as a student academically as a result of participating in the
Germany Maymester?

Yes

No

Q7. If you answered “yes”, in what ways did you feel like you grew?
open-ended

Q8. Do you believe this trip changed you as a person?
Yes
No

Q9. If you answered “yes”, do you feel this change was positive and beneficial?
Yes
No

Q10. If you answered “yes”, what are some examples of the positive change you feel you
have gained from this experience?
open-ended

Q11. What was your favorite thing about the trip?
open-ended

Q12. Do you feel like this trip better prepared you for life after college?

Yes

No

Q13. If you answered “yes”, how did this trip prepare you for life after college?
Open-ended

Q14. Did anything surprise you about your experience, and if so what?
open-ended

Q. 15. How satisfied were you with your living accommodations?
Very satisfied

Satisfied

Neutral

Unsatisfied

Very Unsatisfied
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Q16. Did you have any health or safety concerns while on this trip?
Yes
No

Q17. If you answered “yes”, what are some ways you could have felt safer?
open-ended

Q18. How comfortable did you feel being immersed in another culture?
Very comfortable

Comfortable

Neutral

Uncomfortable

Very uncomfortable

Q19. If you answered “D” or E”, what could have been done by SJIMC to make you feel
more comfortable?
open-ended

Q20. Which best describes your overall satisfaction with the Germany Maymester trip?
Very satisfied

Satisfied

Neutral

Unsatisfied

Very Unsatisfied

The following questions are optional.
Q1: Gender

Male

Female

Other

Q2: Are (or were you) an in-state or out-of-state student when you attended the
Germany Maymester?

In-state

Out of State

Q3: Major

Journalism

Broadcast Journalism
Mass Communications
Advertising

Public Relations

Visual Communication
Information Science
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Survey for all students in the CIC

The students of the JOUR531 Public Relations Campaigns
class are conducting this survey to determine the level of
interest that CIC students have in the CIC’s study abroad
programs and to evaluate how these programs are promoted.
The questionnaire should take no more than 15 minutes to
complete. All of the information that you provide will remain
anonymous and confidential.

If you are not a student at the USC CIC, please exit this survey.
Thank you for your participation!

Survey Questions:
Section 1: Personal

The first set of questions will evaluate your personal goals.
Please select the option that best describes your answer.
1. Are you familiar with the study abroad programs offered by
the CIC?
a.Yes, | have heard of the CIC study abroad programs.
b.No, | have not heard of any CIC study abroad programs.
2.Have you completed a study abroad program?
a.Yes, | completed a CIC study abroad program.
b.Yes, | completed a study abroad through the USC
education abroad office.
c.Yes, | studied abroad independently.
d.No, I have not completed a study abroad program.
3.Are you interested in studying abroad in the future?
a.Yes
b.No
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4.0n a scale from one to five, how much do you agree with the
following statement: “| believe that studying abroad provides students
with the opportunity for personal growth.”
1. 1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly
agree

Section 2
Please tell us how strongly you agree or disagree with each of the
following statements (1=strongly disagree; 5 = strongly agree).

1.“Creating professional connections is important to me.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

2.l want to challenge myself academically.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

3.“l am eager to learn more about other cultures.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

4. “ltis important to me that | make progress toward my degree while
on a study abroad program.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

5. “l enjoy meeting new people.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

6. “l enjoy trying new things.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

7. “l would be more comfortable traveling to a foreign country if | was
with someone that | already know.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree

8. “l believe that studying abroad offers students the opportunity to
form lasting relationships with peers.”
1. Strongly disagree 2. Disagree 3. Neutral 4. Agree 5. Strongly agree
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Section 3
1.How did you hear about the CIC study abroad trip to
Barcelona? Select all that apply.
a.Flyers/TV in the SJIMC
b.Professor in class
c.Students who participated previously
d.Social Media
e.SIJMC school newsletter/CIC News
f.Advisor
g.This is my first time hearing of this trip
h.Other
2.How did you hear about the CIC study abroad trip to Munich?
Select all that apply.
a.Flyers/TV in the SJIMC
b.Professor in class
c.Students who participated previously
d.Social Media
e.SIJMC school newsletter/CIC News
f.Advisor
g.This is my first time hearing of this trip
h.Other
3.Which of the following promotional materials would you
most likely use to seek information about study abroad
opportunities?
a.Flyers
b.Word-of-mouth
c.Social Media
d.SJMC school newsletter/CIC News
e.Other
4.Do you follow @uofsc_cic on Instagram?
a.Yes
b.No
5.Do you read the cicNEWS?
a.Yes
b.No
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Section 5: Financial
Please tell us how strongly you agree or disagree with each of the
following statements (1=strongly disagree; 7 = strongly agree).

1.“My extracurricular activities are dictated by my finances.”
1. Strongly disagree 2. Somewhat disagree 3. Disagree 4. Neutral 5.
Agree 6. Somewhat agree 7. Strongly agree

2. “l would like to travel to a foreign country if | were in the financial
position to do so.”

1. Strongly disagree 2. Somewhat disagree 3. Disagree 4. Neutral 5.
Agree 6. Somewhat agree 7. Strongly agree

3. “Offering students the option of a low-budget study abroad
program makes studying abroad more accessible.”

1. Strongly disagree 2. Somewhat disagree 3. Disagree 4. Neutral 5.
Agree 6. Somewhat agree 7. Strongly agree

4. “Paying in-state class tuition would lower the cost of my
education.”

1. Strongly disagree 2. Somewhat disagree 3. Disagree 4. Neutral 5.
Agree 6. Somewhat agree 7. Strongly agree

5. If you decide to participate in a study abroad program, how will you
pay for it? Select all that apply.

1.Scholarships

2.Financial Aid

3.Help from parents/family/friends

4 Self-funded

5.Unsure
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Demographic Questions

The next section is a series of demographic questions. These
questions are optional. Only answer these questions if you feel
comfortable doing so

1. What is your major?
Open-ended

2. What year are you?
a.Freshman
b.Sophomore
c.Junior
d.Senior (4th or 5th year)

3. If you have not studied abroad, what year are you planning on doing
so?

a.Freshman

b.Sophomore

c.Junior

d.Senior (4th or 5th year)

e.l am not planning on studying abroad

4. If you have studied abroad, what year did you do so?
a.Freshman
b.Sophomore
c.Junior
d.Senior (4th or 5th year)

5. What is your gender?
a.Male
b.Female
c.Other

6. What is your ethnicity?
a.African American
b.Asian
c.Caucasian
d.Pacific Islander
e.American Indian or Alaska Native
f.Hispanic
g.0ther



Key Findings:
Please see Appendix A and B for the full survey results.

To conduct our research, we created two surveys, one for students who have
been on the Germany Maymester Trip and the other for all CIC students to
gauge their level of interest and prior knowledge in the CIC study away
programs. Our research goals were to understand how students have heard
about the program and what drew them to it as a way to specifically understand
why Munich and Berlin are popular destinations among students. We wanted to
determine which social media platforms our target audience (students) use to
expand advertising. Lastly, we wanted to figure out how to increase student
awareness of the program to ultimately increase the number of participants.

The data from our surveys did help in answering some of these questions.
Firstly, the Germany survey helped us gain insight into why the destination is so
popular among students as well as what makes the trip so successful. When
students were asked an open-ended question about the positive changes they
gained from the experience, they responded with a variety of answers seen
below. Some of those answers included it made them more confident,
independent, and comfortable outside their comfort zone, making long-lasting
friendships, and gaining a new perspective on life. Similarly, when students were
asked if they would recommend the trip and why, they mostly responded with
“yes”, stating how it is a once-in-a-lifetime experience. The responses to these
questions showed that this is such a popular destination and successful trip
because of all of these qualities and students who have been on it would
recommend it to other students. These findings helped us answer what drew
the students to this program and why it is such a great experience from
students’ perspectives. Additionally, when students were asked to state how
satisfied they were overall with the trip, 61.54% said they were very satisfied,
with 7.69% saying very unsatisfied.

The results from our shared survey with Barcelona also gave us insight and
helped answer our research goals, specifically how students heard about the
programs, what social media platforms they used, as well as how to increase
participants. We asked the respondents how they heard about the trip, with
36.36% saying they heard it from students who participated previously and
27.27% saying they heard it through flyers/TVs in the SIMC. This shows that
more can be done in the promotion of the trip and getting it out there to
students, specifically on the social media end because only 9.09% heard about



it from the school’'s social media. In fact, 54.55% of our respondents
answered “no” when asked if they followed @uofsc_cic on Instagram. From
this survey it is clear students are aware of the benefits that studying abroad
can offer. 63.4% answered “strongly agree” when we asked if they believe
studying abroad provides students with the opportunity for personal growth
- with none disagreeing or strongly disagreeing. Similarly, 54.55% stated
they are interested in studying abroad in the future. So, from the data, we can
conclude that students are interested in studying abroad but there is some
disconnect in getting information about the program out there. We see
social media as the biggest opportunity to get the information to students
which is why our tactics primarily involve social media posts on Instagram
and Facebook.

Ultimately the results of our data align with our strategic plan because
they confirm that students are interested in participating in the program but
the advertising is undervalued, specifically the program’s social media which
is a key way to get the message across.



Germany Past Participants
Survey Data

- If you answered “yes”, what are some examples of the positive change you feel you have
gained from this experience?

If you answered “yes”, what are some examples of the positive change you feel you have gained
from this experience?

Mare carefree, more apened minded, mare eager to learn
Confidence

Being comfortable outside my comfort zone, new frisndships towards the end of my collage career,
being more free spirited, more culturally aware

Experienced a new culture while stepping out of my comfort zone
Gained a lot of independence

Experienced new cultures

It gave me a different perspective to lifel

My soul feels empowerad

experienced new cultures and gained more knowledge

Nope

Confidence, independence, new friends, experienced new things



It was an amazing experience, when | learned so much and had so much fun.
Met the best people and learned many hard skills for creating 2 media story
Experience I've never had /will probably have again

Cnce in alifetime

Wet my bast friends and experienced new cultures

It sounds like an amazing opportunity

Best trip ever!l!

It was fun

Fun trip, very informative

Nope

Made new friends and experienced new culture

- Which best describes your overall satisfaction with the Germany
Maymester trip?



Barcelona and Germany
Shared Survey Data:

Q9 - How did you hear about the College of Information and
Communications study abroad trip to Barcelona?

Q11 - Do you follow @uotsc_cic on Instagram?



Q4 - On a scale of one to five, how much do you agrea with the following statement: I believe
that studying abroad provides students with the opportunity for personal growth.”

Answer Count

v owx o

L N
e e e

&, Strongly Agree 63.64% 7
Total 100% 11




Planning

Ensuring that students have the opportunity to grow personally, socially,
and professionally through the Germany Maymester program while gaining
multimedia skills.

Objectives
1. Increase by 10% the number of applications submitted to attend the
Germany Maymester by January 1, 2024.
e Audiences: USC students, parents of students

Messages for students
1.The program is slightly over two weeks and is a relatively lower-cost
study-abroad opportunity open to all majors.
2. | will create memories that will last a lifetime and be immersed in
another culture allowing me to grow in new ways.

o Strategy for Students: Educate students on the personal, social, and
professional benefits they could have the opportunity to be a part of by
participating in the Germany Maymester Program.

Tactics:
1. Drafted a script for past students who have attended the program to
speak about their experience and how it benefited them.
2. Created and designed new posts for Instagram.
3. Created and designed flyers advertising the opportunity and eventually
passing them out/display them on campus.



Planning

Messages to parents

1. My child can apply for a multitude of scholarships that could give them
the chance to grow personally, socially, and professionally

2. My child has the chance to apply for both need and merit-based
scholarships including national scholarships and grants, USC
departmental scholarships and grants, and USC education abroad
scholarships and grants.

Strategy for parents: Educating parents on all the ways their child has
scholarship opportunities that could give them the chance to attend the
Germany Maymester.

Tactics:

1.Created an ad for the Daily Gamecock.

2.Drafted talking points for a parent information session focusing solely on
scholarship opportunities (Zoom).

3.Drafted a post for a specific parents study abroad Facebook page
discussing the scholarship opportunities at hand.



Timeline
Spring Dates

L 2 L 2 2
April 3rd May 6TH
Post online

Febilst Marchda4th

S;rt Post on Post in study
sending study abroad Ad in Daily
emails to abroad Facebook group Gamecock

uscC Instagram as well as USC
students pages parents

and Parents Facebook group

Fall 2024 Dates

4 4 L 4 4
Aug 26th Sep 9th Sep 17th Oct 9th
Obatin past Hold

Print and Past students
hang flyers speak before a students porjects information
and Zoom/Live

class on their

around J-
experience  display/advertise

School
them



Budget

: Estimated
Tactic Budget Total
o $350
Ad in Daily (Quarter of $350
Gamecock page)
.05 centsa
Printing page $12.50
Flyers (Usc (250 flyers)
Library)
Paid media
sponsored $50 $50
post
Total
estimated $412.50

budget




Implementation

Owned Media

¢ |sabelle - Creating flyers to post around campus.

o We want to post flyers up around campus to continue to spread the
word about the Germany Maymester. Our hope is students will see a
flyer that is fun and inviting and be intrigued. Furthermore, if even one
student takes interest in a flyer and spreads the word, we are bringing
attention to our program and increasing word of mouth marketing.

e Julia - Draft a list of talking points to address

during parents' informational Zoom.

o The parents informational Zoom will be hosted by Scott prior to the
registration deadline.From this we hope to gain the parents approval
and encouragement for their children to attend the trip.

¢ Jason - Sending out an email to students.

o Itis to make students aware about the possible scholarships available
along with the credit hours while still making the trip seem fun. |
would advise to use this tactic at the start of the spring semester to
make students interested who will be able to study abroad the next
year so they can start planning ahead.

¢ Jason - Sending out emails to USC parents.

o The scholarships would be advised stronger in this email since it is
directly to the parents who are managing the students tuition most
likely. Also assuring that there child will be safe on the trip as well as
completing a project and receiving 3-credit hours. Would still advise
to use this tactic in the spring to have parents discuss it with their
child and give them proper time to make accommodations.



Germany Multimedia

Maymester
May 6 - May 23
Application deadline: March 1st

There are many scholarships available
through the study abroad office!

Scan the QR code
to learn more!




Talking points for parents’ informational Zoom:

Overview of the Multimedia Maymester:
e Briefly introduce the Multimedia Maymester in Munich and Berlin.
e Emphasize the unique learning opportunity it offers by conducting
classes on the streets and exploring hidden sites. Highlight that
this is a hands-on course where students will work in teams to
create multimedia projects encompassing words, video,
photography, data visualization, and design.
e Emphasize the practical skills students will gain through real-world
projects.
Cultural Exploration:
o Mention surprise excursions that are part of the trip to sample the
country's culture.
e Emphasize the experiential aspect of the program, providing
students with a deeper understanding of German culture.
Pre-Departure Meetings:
e Explain the importance of the mandatory monthly group meetings
during the Spring semester to prepare students for the trip.
Program Details:
¢ Provide details on the dates of the program (May 6 - 23) and the
breakdown of time spent in Germany and at the J School post-trip.
Inclusivity:
e Emphasize that the program is open to all majors, and no prior
experience is required.
Course Information:
e Introduce the course details (JOUR 596)
Language Requirements:
e Clarify that knowledge of German is not required.
Trip Leaders:
¢ Introduce the trip leaders, including Scott Farrand and another
faculty member to be announced (TBA).



Class Size:

e Mention that the class size is limited, creating an intimate and

engaging learning environment.
Cost Breakdown:

e Outline the total cost of $4,035, including airfare,
accommodations, daily breakfast, and some ground
transportation.

e Explain additional costs, such as USC tuition, study abroad
application, in-country travel, and cultural excursions.

Scholarship Opportunities:

e Highlight available CIC scholarships ($1,000 - $1,500) and other

study-away scholarship opportunities within the college.
Financial Assistance:

e Encourage parents to explore financial assistance options and
mention the availability of scholarships.

e Provide information on meeting with Scott Farrand to discuss
further options if affordability is a concern.

Application Process:

e Stress the importance of applying early due to limited spots.

e Explain the $500 deposit requirement to secure a seat,
emphasizing the refundable nature until Feb. 1, 2024.

Communication Channels:

¢ Provide contact information, particularly Scott Farrand's email
(farrand@mailbox.sc.edu), for any additional questions or
information.

Encouragement:

e Encourage parents to discuss the opportunity with their students

and consider attending an informational session to learn more.
Closing Remarks:

e Express enthusiasm for the program and the potential life-
changing experience it offers.

o Reiterate the importance of early application and prompt
communication for interested students.



Email to students
Dear Students of USC,

| wanted to share some exciting news regarding a wonderful study-abroad opportunity
for you in Germany.

Studying abroad is a life-changing opportunity that allows students to expand their
horizons, acquire useful skills, and fully immerse themselves in a foreign culture.
Students participating in the program will be given an exceptional chance to learn about
the vibrant cities, diverse landscapes, and lengthy history of this intriguing nation.

During your time in Germany, you will complete multimedia projects and assignments
that will count for 3 credits toward your degree. Along with improving your academic
knowledge, you will gain priceless life skills like adaptation, independence, and cross-
cultural understanding.

Students will be eligible for scholarship opportunities when you apply for the program
to make the trip easier on you financially.

Our program is designed to guarantee your health and safety during your visit. Our
devoted team of professionals will offer direction and encouragement, making sure you
have a positive and enjoyable experience.

| warmly welcome you to our upcoming information session, where we will go over
further specifics of the program, answer any questions you may have, and answer any
concerns. It will be a fantastic chance to network with other students and discover
more about the advantages of studying abroad.

If you have any immediate questions or would like more information, please don't
hesitate to reach out to me directly at farrand@mailbox.sc.edu.

We appreciate you considering this amazing opportunity. In addition to enhancing your
academic careers, we think studying abroad in Germany will help you become world-
ready global citizens.

Best regards,

Scott Farrand

Senior Instructor

School of Journalism and Mass Communications
College of Information and Communications
farrand@mailbox.sc.edu

803-777-6422



Email to parents
Dear Parents of USC,

| hope this email reaches you in good spirits. | wanted to let you know about an
amazing Maymester opportunity for your child in Germany.

We are excited to present a unique Maymester program in Germany to Munich
and Berlin, offering students the opportunity to go to historical sites,
experience the rich German culture firsthand, and earn invaluable academic
credits. This program will also count as a 3-credit class for your child.

In order to make this experience more accessible, we are providing various
scholarship opportunities for students. This program will be more affordable for
your child as these scholarships will help with financial aid toward some of the
expenditures.

The goal of this Maymester program in Germany is to offer a distinctive
educational opportunity that blends classroom instruction with cultural
exploration. In addition to taking part in a variety of academic and cultural
events, and developing a multimedia project along the way, students will get
the chance to interact with local communities and explore famous cities and
sites.

We feel that this program will help your child improve academically and
personally in addition to expanding their horizons. They have a fantastic
opportunity to learn priceless skills, make memories that will last a lifetime, and
broaden their perspective on the world.

To learn more about this exciting Maymester opportunity and the scholarship
application process, | encourage you to visit our website linked below, or
contact me directly. We are more than happy to answer any questions you may
have and provide further details.

Thank you for understanding and attention, and we look forward to the
possibility of welcoming your child to this enriching Maymester program in
Germany.

Kind regards,

Scott Farrand

Senior Instructor

School of Journalism and Mass Communications
College of Information and Communications



Implementation

Earned Media

e Julia - Draft a script for past students who have
attended the program to speak about their

experience and how it benefited them.

o Student testimonials will be used for students to hear past
participants personal experience, and why they enjoyed and
recommend the trip. These can be read aloud in class, as well as
displayed on promotional flyers, and social media posts.



Student Script:

speak about their experience and how it benefited them

“When | first signed up for the Multimedia
Maymester in Germany | did not fully understand what
an impact 17 days abroad could be. | sighed up alone
and with the intention to have a good time, learn a lot,
and come back to Columbia with a story to tell. Instead,
| had an experience that changed me as a person and
came home with 15 new best friends.

Within days in Munich, | started to understand how
different the European culture and lifestyle is from our
own. The public transport, the shopping, and the
greetings were all very foreign to me. With my eyes and
through the lens of my camera, | learned to see the
world from a perspective | had previously never
considered.

| am not a well-traveled person, but my parents
wanted me to be able to take this experience and make
the most of it. Having received a scholarship for this
trip was one of the reasons | was able to attend. | am so
grateful to have been given the opportunity with this
funding to go to a country | would not otherwise have
ever seen.” -Amelia Schroeder



Implementation

Shared Media

e Emma - Create and design new posts for Instagram
o These posts would create engaging content for students/potential
participants. Social media is potentially a very key way to get information
about the trip out to students in an engaging way. | would start posting
them in the spring and follow through into the fall up until the deadline to
sign up.

e Emma - Post about the scholarship opportunities available on

the study abroad Instagram page

o Posting about the scholarship opportunities on Instagram will help
spread information about scholarships available and deadlines to apply
for them. Since the deadline passed for this year, | would start posting
this in the spring and the fall to give students time to apply for next
year’s trip.

e |sabelle - Create a post in parent-specific Facebook study
abroad groups

¢ |sabelle - Post in a specific parents study abroad Facebook
page discussing the scholarship opportunities at hand
o ltis crucial to postin parent specific study abroad

facebook groups because parents want to ensure that
their kids are given optimal oppurtunities and are in safe
hands. There should also be a post about scholarshhip
oppurtunities so that parents can realize study abroad is
still an option if finances are an obstacle.

e Julia - Obtain some examples of students end of the program
projects to post in parents specific groups giving parents the
chance to see real work their kids could be a part of
o Students past projects can give parents a glimpse of what their child

could be apart of. We recommend sharing them in parents specific
groups online including the study away Facebook page, and the
informational Zoom.



Instagram posts
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Instagramposts

“Going to Germany changed my life. From the people |
met, the places I visited, and the memories | made, I’'m
so glad | went.”

-Julia Dottino, USC senior
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Instagram post - scholarships

GERMANY MAYMESTER
SCHOLARSHIP INFO

 Mary Caldwell Study Abroad Scholarship:
$1,000 - 1,500 scholarships to
approximately 12 students.

« Complete the study away scholarship
application by December 1, 2023.

e For more information email Scott Farrand:

farrand@mailbox.sc.edu
fllfn.

South Camlina
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Facebook post

GERMANY MAYMESTER
SCHOLARSHIP INFO

* Mary Caldwell Study Abroad Scholarship:
$1,000 - 1,500 scholarships to
approximately 12 students.

« Complete the study away scholarship
application by December 1, 2023.

e For more information email Scott Farrand:
farrand@mailbox.sc.edu
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UKIVERSITY OF

South Carolina

ot Bmamacatien:

Your child has the opportunity to grow professionally, socially, and
personally through the Germany Maymester Program at UofSC.
The program is just over two weeks and is a relatively low-cost
study abroad program open to all majors. During their time in
Germany, they will be split into small teams where they will
interview Germans in Berlin and Munich. They will create projects
that include a written story, video project, design project,
photographs, and other creative art forms. For more information
visit:

https://sc.edu/about/offices and divisions/education abroad/plan
_your_experience abroad/program directory/gcp farrandmm.ph
R



https://sc.edu/about/offices_and_divisions/education_abroad/plan_your_experience_abroad/program_directory/gcp_farrandmm.php
https://sc.edu/about/offices_and_divisions/education_abroad/plan_your_experience_abroad/program_directory/gcp_farrandmm.php
https://sc.edu/about/offices_and_divisions/education_abroad/plan_your_experience_abroad/program_directory/gcp_farrandmm.php

Facebook post

Dear parents,

If finances are an obstacle stopping your child from having
the opportunity to study abroad, please look into the
multitude of scholarships we offer for students studying
abroad. We offer both need and merit-based scholarships
including national scholarships and grants, USC
departmental scholarships and grants, and USC education
abroad scholarships and grants.

For more information:

https://sc.edu/about/offices and divisions/education abr
oad/plan_your experience abroad/find scholarships/usc

study abroad scholarships/index.php



https://sc.edu/about/offices_and_divisions/education_abroad/plan_your_experience_abroad/find_scholarships/usc_study_abroad_scholarships/index.php
https://sc.edu/about/offices_and_divisions/education_abroad/plan_your_experience_abroad/find_scholarships/usc_study_abroad_scholarships/index.php
https://sc.edu/about/offices_and_divisions/education_abroad/plan_your_experience_abroad/find_scholarships/usc_study_abroad_scholarships/index.php

Student example to post on Facebook

INT:0LD,
QUT WITH THE

NEW.: voue~

y
Q __._,;,-"'.".:"'.-
e A
B A\ .___;‘."J'-_ =
R
Embracing Vintage: A Sustainable and Ethical Fashion g . \ X
Movement Defying Fast Fashion's Grip. [ A
u o - <550 —= |
| = . .




SIHLOTO SYWANYED BN0A LSNCLON | £

ST WG .\1
16 BULINDBIMUTL DL Ui JUSLLILGIALD o .\.Hq

U1 0 WUEY Juasaud CU 5 2841 ‘SMd
“saU1010 au jo Aent pue Apabuo
DU O3 WUESH) ¢ pue Buradon |
Jo apdwiexs awud e 51 ofie siead
0Z JaAD 3pew sa03ud Gunasal pue
BuuTMDY ‘MQELIEENS pue Py E.

-0 SLUBY U SANELI LUoQpUEY S
paumcard Saoi a6 if \

you 5 abeyus Bunnlses

Buiaq ‘Jnoy ANE3S PUR JUSLILSIALD |
) O] UL 5| LOpySe) J5ey
"SI Is0E) Yl yum dn daay o3 §ng
u Aipedes apew ‘a2ud pue Anenb
IS SINSID DI - uoiyse) i8R B
o) aoueysisas @ Bujag auo suosea | L
40 Jaquinu e 103 Auendod ul uwoub: ’ .

£ ANOS HOIHSVE IDVANIA THL *\

F
o, .
\.

Emzc._

_ SIHLOTY FBYINIA
/ 77

.-\\'




= asuBwL fgpanu)
1 52443019 pauna Bursodandad jo
a0 sasod pue jamed 3| panes
sem abesn Jajem jo siay) UomIq 20T T
JBAG PR DEYWE BUIBG W) PaRes
Bias 595586 LOGIED JO SUDY NMU
00095 AHedN Sway papkaa jo
SBUES |EIUBLILIOIMED BL) HORI) O}
A SR RIH|BRY DY) PDIENDED
Angeuieisng pun-si-jo sy, e
UM, sAes wodad sy SIERIUE|HRW Pue
Z U0 woyy yimosb aassew uses
AURD3U SEL HHITL IESR DY)
Aucbares abew s
LRl A o Ay — susans A
2 atesau auy) Joj dde ue Jeayieay
T W Joda e o) Buipiodoe
. ng Kauy 1eym u) 10108y Buprap
& 51 QigeuEsns des siaddoys jo
%Et, SRR J0 AUNLULICD SO
u| -abeyua spaemo) apdoad saysnd
UOpsse) 158y O suoissnosadal lexage
PUE [EUBLILOIALS ) By
‘puUBYpUDIaS dOUS 01 520138
asaL) A usnlp ase Amnuwos
abeyus au) v SERpKPY|
KIIARIE UIIPOLL 1 DIDEUOD Aty
“Kep e sieqop aydneo e o) Juajeynba
Aed 3l ‘a3 B SAEP UaAaS ‘SAEp
INOU-GT &) 0N HI0M O) pISI0)
‘panopdie aue ‘uaipyys Bupnuy
“sEadopiry SURLLINYU| BJE SLUOHIPUCD
BupLom sy eIsauopu| pue eipuy
“BUD) 5B yons sapunoco Guidojasap
Up SHOUSIDME Ul PRIMENUEW
DIRSIUYIOND BUL KISMPU U W
SLUB R0 B3I “BAISSEW U
auay) ‘uoyse) 15} wos) Bupynsas
SOUBNDISUCT [FIUBLLLOIALD
Gumeisenap sy W) apsy
“RpINeg opRIoieD jo
Ayssaaiun auy o3 BuipsoaDe SIWPUR
i I U SRR N JO KSE DISEM
Bussooag Sa4IsI3 BY) U SINsad
K@ BN WSBWNSUOD BASSa0KE
Y PRUMNLL £10np0ud Speuw
Aydeayz ayy ‘mau Buipawes Buling

dY3A H3d HI1VM 40

SLI O SadAy 2SOU) o Arme
SAEYS BUS SAES LDRINKY Ul 0ORUOW
Ep 0Oju) w0y “Wdseddny eupges

5= abeun ssausng -jews
CHEMUBU YU
SiaNes pue sidng abejum 5| uoyse)
158) “FEINIEN J3IpUBN PUE Jamal
BUILRLIOS WM PODTICN B0 UeD
PUE 553 40 OF§ A150|] SEA LS| B4 -
wiajqoud B 10U 5 ‘SBYDIAS IO SIES)
Bungiawos § Haam sad o dwnd

UIBYS PUR BI0T WG H 41 $00E

SLUBY MaU Auew say Bulspisucs
paouida B AiSed UED PUR SUOSERS
o ©) 3U0 AUo 158) O) papuaily
R SILIOND AL DPRLL S JILLEL
pides ALIES AL Ul SHRICLAAP Ajenk
JSlwiay| 3y sse00ud uopanpoad fep
-GT 5 RIEZ 3014353 01 5.066T aul

U LG SEM OISR ¥50) WU L
‘s|qisuodsan
Ayabue) 5 uowyse) 15e4 KO0 Aueau
paseauou sey uopdwnsuod Buwyop
'SIPEIDP OM] 58] UL U] 95D BL

£ | STHLOTS SVRONVED BNGA LSNE LON

LI SARMIE ST SIL | SURIDE
L) Bunnfed $ansed M 4o KSE Jo)
aqEuodsal ase pue speibapolg o)
sanak jo spaupuny axe Jagsadod
PUE LU S SHGYOIL S0oUIUAE
“SUAOJSS| LR WOGUED E10) SANURLLINY
1O %07 SINQUILCD SapIXa] UojUn)
uTRdaund BUl jO U OF ejiins
“ead sad saiem jo suoned uoma
GZ Aleau sasn ANsnpu) uolyse)
DU SIRDA IAY J] DU LI PASOI
spoda) pue Baoyyies o) Buspiesay

SNOTIVI NOITTIE 52 ATdVIN
S3SN AYLSNANI NOIHSY4 IHL

) Joyoe) uonesynelB Jueisy ue osie
S2IIUL SR BIPIW (RIS0S pUe
sajugalas e dn daay ues faugy oy
99} SUBUINSUOD JEY) sUOoya Ul Apuan

PUE D|QRPIOKE B SR Aepal

‘pabueys

Apsea aney spgey Buspuads |eREos

SOPEIBR WIS U] e PUR JBIM 10U
Pt 352 O} Widl Buninbas "wisan
0 SO PUE HOM D) UG sueal jo

sijed om pauma fuo anjybnu aug
‘puds aiqesodsp ¢ jsnl o) pasoddo
JUBLLSIALY SSAJELUI B SUBM SSLI0TD

”

'SIPEDIP MRIED U] ‘UIroMm AuBn
3G £ U S pue Jaybay aie
SIUNGS PEBSY) UL DINUYSED PUR
LIOIOD YIS 3N]) SELSIELL (EIMIEU
'PEATSL ING “SIQUOORL IDAEU|
LUOP S21IqE) SU) S BU) JO
sanbuyza) Buumoe nuew U3

PUE PISN SIELENELL SU JO SNE3RG
AaEnit SR e SIS I5EILIA
PGNP JOU SPEL-|[ae 1, uaie Aoy
asnedaq sed o) dn yus| 15nf figenb
2y} ‘puey-pucoas bueg IUoPR Ay
aydsag “doys Jay soj bujpinos uaym

o B 0 PR E B R

g




Savannah Nagy, Margaret Walker, dulia Dottino, Olivia Chisholm




Implementation

Paid
e Jason - Online ad in the Daily Gamecock
o The online ad, making it easy for students to acess the site in

having a link attached to the bottom. In the ad, it list important
dates such as application deadlines as well as trip duration. It also
lists scholarship opportunities available along with the number of
credit hours the student will receive. | recommend this tactic also
be used in the spring along with the other online content.



Ad in Daily Gamecock

Munich & Berlin Maymester

May 6th - May 27th 2024

3-Credits, Scholarships, Explore!

Visit https://form.jotform.comfuofsc_cmcis/munich=--berlin-application




Evaluation

Owned

Flier: The ultimate measure of success will be measured through how
many students apply for the Germany Maymester in 2024. If we
increase the number of applicants by 10%, that is considered successful
based on the goal of our campaign. We can look at website traffic again
after flyers are posted or handed out because the link is included on the
flier.

Talking points for parents' informational Zoom: This can be evaluated
by the team or client based on its comprehensive coverage of the
essential aspects. This may consider the clarity of the overview,
effectiveness in highlighting the learning opportunities, and the hands-
on nature of the course. The clarity and thoroughness of program
details, inclusivity, cost breakdown, scholarship opportunities, and
financial aid information are crucial for evaluating the script’'s
effectiveness. The overall encouragement and enthusiasm expressed
in closing remarks contribute to evaluating the effectiveness of the
script in conveying the program’s value. The ultimate measure of
success will be whether or not more students sign up for the trip after
their parent(s) participated in this session.

Email to USC Students: In the email to USC students, we wanted to
make sure that we presented the information about the Maymester to
the students clearly and concisely. We made sure to clearly explain the
opportunity of 3 credit hours along with scholarships and financial aid
offered for the program. We also wanted to make students aware of
how fun the trip would be to travel to other cities and historic
landmarks.

Email to USC Parents: Similar to the email sent out to USC students, we
wanted to make sure that our message about the Maymester was
presented in an interesting and clear fashion. We wanted to make the
parents aware of the scholarships along with the 3-credit hours their
child will be receiving. We can measure the success of this tactic by
how many students sign up for this trip after their parent(s) received
this information.



Earned

Student script: The script effectively conveys the transformative
experience, highlighting personal growth and the formation of
meaningful connections. The narrative provides insight into cultural
differences experienced abroad, showcasing the student’s ability to
adapt and gain a new perspective, adding an appreciative tone. The
evaluation of this script can focus on the ability to capture the essence
of the program, emotional resonance, and its potential to resonate
with the target audience, emphasizing the success of the campaign in
promoting the program’s unique value. Student testimonials can also
be measured by how many students sign up for the program after
hearing from students who have participated in the past.

Shared

Parent-specific Facebook post: For this tactic, | have included a link
at the end so one way to track the success of this post could be to
look at website traffic beginning at the time it was uploaded. This may
help give us a good idea of how many people are looking into the trip
based on the original post. We can also look at how many likes and
comments the post receives to track its success based on
interactions with the post.

Parent-specific Facebook posts about scholarships: This tactic is
very similar to the parent-specific posts about the program in the way
they can both be evaluated similarly. Again, we can look at the website
traffic specifically on the scholarship information sections of the
website. We can also look at post-interactions. We want people to ask
questions and be drawn to click on the website. Ultimately, our
measure of success will be shown if there is a higher number of
scholarship applicants this year as opposed to last year or previous
years.



Create and design new posts for Instagram: The measure of
success for this tactic will be measured through follows, website
traffic, likes, interactions, and most of all, sign-ups for the trip. We
know from our research that not many of the students followed the
@uofsc_cic Instagram, so creating engaging content for students to
interact with to ultimately allow them to gain more information about
the trip and sign up is how we can measure the success of this.

Post the scholarship opportunities on the study abroad Instagram
page: We can measure this similarly to the Facebook post offering
information about scholarship opportunities. Even though the
audience is different because this post is primarily targeting students,
the measure of success will be indicated if there is a higher number of
scholarship applications this year. In addition, we can look at likes,
comments/questions under the post, and website clicks to gauge its
success.

Student examples: The evaluation would assess the relevance and
diversity of the showcased projects, ensuring they represent the
skills and experiences students gain from the Maymester. The impact
on parent perception and understanding of the program, as well as
the resonance of the projects with the target audience, may be key
indicators of success. Additionally, the feedback from parents in
response to these posts, including inquiries or expressions of
interest, would be valuable for assessing the effectiveness of this
strategy.

Paid:

Ad is Daily Gamecock: For this tactic, we wanted to make the online
ad visibly appealing, showcasing past students on the trip and
displaying how happy they looked to be there. We also wanted to
make the information being presented clean and attention-grabbing
Both display the scholarship opportunities being offered, along with
the application deadline and duration of the trip. Finally, we attached
the link to the application process so that whatever user is interested
can be taken straight to the right page.



Appendix A

- Are you currently an SJIMC student who attends the University of
South Carolina?

- If you are not a current student, what year did you graduate?

If you are not a current student, what year did you graduate?

2027
NA

2025

current student
Didnt
2024

Student

Current Senior- Business

2024




- How likely are you to recommend the Multimedia maymester in
Germany to other students?

T _
A -
o _
Somewhat unlikety
-

Extremely unlikety

- If you answered “Somewhat likely” or “Extremely likely”, why would you recommend this trip?

If you answered “Somewhat likely” or “Extremely likely”, why would you recommend this trip?

Germany was great

It was an amazing experience, when | learned so much and had so much fun.

Met the best people and learned many hard skills for creating a media story

Experience I've never had / will probably have again

Once in a lifetime

Met my best friends and experienced new cultures

It sounds like an amazing opportunity

Best trip ever!l!

It was fun

Fun trip, very informative

Nope




participating in the Germany Maymester?

- If you answered “yes”, in what ways did you feel like you grew?

If you answered “yes”, in what ways did you feel like you grew?

Opened my view on a lot of things

Group work, time management and stepping out of my comfort zone

Personallv and professionally

Multimedia project at the end was a fun and educational way to showcase the trip
socially and professionally
Nope

More confident

| became more independent




- Do you believe this trip changed you as a person?

Might or might not

- If you answered “yes”, do you feel this change was positive and
beneficial?

o -
et
V ' 1 v ' ¥ 1 ¥ ' ¥
0 1 2 3 4 5 |- 7 8 10 u



- If you answered “yes”, what are some examples of the positive change you feel you have
gained from this experience?

If you answered “yes”, what are some examples of the positive change you feel you have gained
from this experience?

More carefree, more opened minded, more eager to learn
Confidence

Being comfortable outside my comfort zone, new friendships towards the end of my college career,
being more free spirited, more culturally aware

Experienced a new culture while stepping out of my comfort zone

. Gained a lot of independence

Experienced new cultures

It gave me a different perspective to life!
My soul feels empowered
experienced new cultures and gained more knowledge

Nope

Confidence, independence, new friends, experienced new things

- If you answered “yes”, what are some examples of the positive change you feel you have
gained from this experience?

If you answered “yes”, what are some examples of the positive change you feel you have gained

from this experience?




- What was your favorite thing about the trip?

What was your favorite thing about the trip?

The people
The people | met

The friendships i gained. People make the place

The people and culture

the people

Meeting new people

Making lifelong friends and experiencing a new culture

Sausage

traveling to germany
Didn’t even go on the trip

Didn’t go on it- don’t know

- What was your favorite thing about the trip?

What was your favorite thing about the trip?

The people

Seeing Germany




- Do you feel like this trip better prepared you for life after college?

- If you answered “yes”, how did this trip prepare you for life after college?

If you answered “yes”, how did this trip prepare you for life after college?

Life on my own

Having to work with challenges along the way

The go with the flow and acceptance to life being different than you may have planned. Putting
myself out there

Can travel alone

| gained a new perspective on the world

Exposed to new people
Learned how to step outside my comfort zone
Made me more whole

gained a different perspective on life

Nope

More independent



- Did anything surprise you about your experience, and if so what?

Did anything surprise you about your experience, and if so what?

I didn’t think | would of gotten as close w other members of the trip as | did

How impactful it was

how pretty germany was

The east adjustment
I didn't expect to love Germany so much, | thought it was cold and rainy
The people

no surprises

Nope

Did not know much about Germany before the trip so was pleasantly suprised when | got there

No

- How satisfied were you with your living accommodations?

Somewhat dissatisfied
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- Did you have any health or safety concerns while on this trip?

- If you answered “yes”, what are some ways you could have felt more safe?

If you answered “yes”, what are some ways you could have felt more safe?

Better exposure to medicine

| meant to say no*

i felt safe

Nope



- How comfortable did you feel being immersed in another culture?

- If you answered “Extremely uncomfortable” or Somewhat uncomfortable”, what could have
been done by SIMC to make you feel more comfortable?

If you answered “Extremely uncomfortable” or Somewhat uncomfortable”, what could have

been done by SIMC to make you feel more comfortable?

i was extremely comfortable

Nope



- Which best describes your overall satisfaction with the Germany
Maymester trip?

- Gender



- Are (or were you) an in-state or out-of-state student when you

attended the Germany Maymester?

In state

Out of state

=3
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- Major

Journalism

Broadcast
Journalism

B _
’ _

Information
Sciences




- Ethnicity




Appendix B

Q1 - Are you familiar with the study abroad programs offered by the
College of Information and Communications?




Q3 - Are you interest in studying abroad in the future?

qs _

Q4 - On a scale of one to five, how much do you agree with the
following statement: "I believe that studying abroad provides students
with the opportunity for personal growth."

.
w
@

1. Strongly disagree

3. Neutral



Q6 - Please tell us how strongly you agree or disagree with each of the
following statements:

Strongly disagree

B Creating professional connections is important to me.

B | want to challenge myself academically.

M | am eager to leam more about other cultures.

B It ks important to me that | make progress toward my degree while on a stud...
| enjoy meeting new peoaple.

M | enjoy trying new things.

W | would be more comfortable traveling to a foreign country it | was with so...

M | believe that studying abroad offers students the opportunity to form Last...

Q9 - How did you hear about the College of Information and
Communications study abroad trip to Barcelona?

Flyers/TV in the
SIMC

ir
ir



Q10 - Which of the following promotional materials would you most
likely use to seek information about study abroad opportunities?

Flyers

Word-ol-mouth

Q11 - Do you follow @uofsc_cic on Instagram?
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Q12 - Do you read the cicNEWS?
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Q13 - Please tell us how strongly you agree or disagree with each of
the following statements.
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Strongly dissagree

Somewhat disagree

Disagree

W My extracurricular activities are dictated by my finances.

B | would like to travel to a forelgn country if | were in the financial posL...

W Offering students the option of a low budget study abroad program makes stu...
4 W Paying in-state class tuition would lower the cost of my education.
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Somewhat agree F

Strongly agree



Q14 - If you decide to participate in a study abroad program, how will
you pay for it? Select all that apply.

Scholarships

Financial Ald

Help from
parentsfamilyfrien
ds

Self-funded

Q15 - The next section is a series of demographics questions. These questions are optional. Only
answer these questions if you feel comfortable doing so. What is your major?

The next section is a series of demographics questions. These questions are optional. Only
answer these questions if you feel comfortable doing so.

What is your major?

Journalism

Retail
Advertising

Public relations

Advertising

Pr

Advertising
PR

Public Relations

Advertising

Public Relations



Q16 - What year are you?

Freshman

Q17 - If you have studied abroad, what year did you do so?

Freshman

ca—



Q18 - What is your gender?

Preder not to say

Q19 - What is your ethnicity?

African American
Agian -
Pacific Istander

American Indian or
Mlaska Native
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